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DOTAZNIK - VYSLEDKY

19 responses Link to Sheets

Accepting responses

Summary Question Individual

Jaké jsou Tvoje zkusSenosti s GA4? I Copy

19 responses

@ GAA4 jesté ani nemam nasazené

® GA4 mam nasazené, ale zatim se v nich
prilis neorientuji

{ GA4 mam nasazené a aktivné s nimi
pracuji

HTTPS:/D0CS.G00GLE.COM/FORMS/D/ 1GUOBYAPYYGQEOMMWW 1GJ_00FDXX4PRD_FA1XJZRWOJI/EDITHRESPONSES
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AGENDA

GA4 DATOVY MODEL ZNAGENI KAMPANI PRO GA4
STRUKTURA GA4 UCTU ROZDILY V REPORTS VS EXPLORE
NA CO SI DAT POZOR PRI ZALOZENI PROPERTY MODELOVANI V GA4

DULEZITE POLOZKY V NASTAVENI GA4 AUDIENCE

NASAZENI GA4

REPORTY - MOZNOSTI + INTRO
REPORTY - UKAZKY

GA4 ECOMMERCGE DEMO ACCOUNT
DATASTUDIO ECOMMERCE TEMPLATE
MERENI BEZ COOKIES



DATOVY MODEL
GA4




EVENT DATA MODEL

Jl Analytics Dudlu - GA4 - Shoptet napo... - Q, Try searching "how to activate Google signals"

Audiences

A QO+ Events: Event name A ~ '+

User acquisition
-~
@ Traffic acquisition V\/\/\/\_/\/_/ s
@ Landing page f
\-/\/ W— 5K
~ Drive online sales TN —— — o~
€ v

Overview
—~— —_— R
0
Ecommerce purchases 06 13 20 27
Aug
Promotions

® page_view @ user_engagement @ session_start @ first_visit @ view_item_list

User purchase journey

» Raise brand awareness Q Search..
» Examine user behavior Event name - J _E_\_rg_r]t_ count _T_c_;g.:a_l_g_s_e_r_sz
Life cycle A 786,187 140,301
100% of total 100% of total
» Acquisition
. 1 page_view 305,424 122,019
v ngagement
o : 2 user_engagement 197,643 97,693
verview
Event 3 session_start 127,610 107,244
vents
Conversions 4 first_visit 111,406 102,928
Pages and screens - view_item list 23471 10,674
Landing page 6 w 1 5,253 8'776
~ Monetization 7 search 1,359 678
Overview 8 add_to_cart 1,333 605
Ecommerce purchases 9 view _cart 889 407
Hlame miiea e 10 begin_checkout 415 271
0O Library
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EVENT DATA MODEL

Event name + 4 Event count Total users

786,187 140,301

100% of total 100% of total

1 page_view 4§ (u_ S S .. 305,424 122,019
2 197,643 97,693
3 127,610 107,244
4 111,406 102,928
) 23,471 10,674
6 15,253 8,776
7 1,359 678
8 1,333 605
9 889 407
10 415 271

AUTOMATICKE EVENTY
ECOMMERCE EVENTY
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EVENT DATA MODEL - EVENT PURGHASE

Google Analytics > Measurement > Google Analytics 4
-

iter purchase
This event signifies when one or more items is purchased by a user.
Jration
Parameters

Name Type Required Example value Description

currency string Yes* usD Currency of the items associated with the event, in 3-letter ISO
4217 format.
* If you set value then currency is required for revenue
metrics to be computed accurately.

transaction_id string Yes T_12345 The unique identifier of a transaction.
The transaction_id parameter helps you avoid getting
duplicate events for a purchase.

value number Yes* 12.21 The monetary value of the event.
* value is required for meaningful reporting and to populate
the purchasers predictive audience.
* currency is required if you set value.

coupon string No SUMMER_FUN The coupon name/code associated with the event.
Event-level and item-level coupon parameters are
independent.

shipping number No 3.33 Shipping cost associated with a transaction.

tax number No 1.11 Tax cost associated with a transaction.

items Array<Item> Yes The items for the event.

https://developers.google.com/analytics/devguides/collection/ga4/reference/events?sjid=14504754262395131640-EU&client_type=gtm#tpurchase
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https://developers.google.com/analytics/devguides/collection/ga4/reference/events?sjid=14504754262395131640-EU&client_type=gtm#purchase

MEREN{ PROBIHA ODESLANi GA4 EVENTU NA GA4 ENDPOINT PRES HTTPS

@ https://www.dudlu.cz

& GD & ACC @ BQautomation ¥

MDwiki

Kontakty Podporujeme Radost détem Brigady a spoluprace Nejcastéjsi dotazy

@
@ saL

&

EXP J\Y Adobe EC & BigQuery

Q Nebo co takhle Hracky'

Pokojicek a kojenecka vybava

Hracky a zabava pro déti

(]

GA € GTM & Cookies

Vychytavky a darecky

* EEEEO %
H DS W GYM @ Altrans [E) Al

Q

¢ Prihlaseni

Potrebujete poradit?

info@dudlu.cz

Novinky

B0 6 v

@ G &

4, Bard () Adform

& Registrace

® 76 [3] caa ™M Mail [J TL & Data& Analytics Calisthenics
‘ DL
« DUDLU
Détské a kojenecké obleceni
‘s [0 Elements Console  Sources Performance insights /J{ Network

#3 https://www.dudlu.cz/

GTM/GTAG GA3 GA4

All Events v All Account Ids

0 page_view

1 view_promotion
2  view_promotion
3  view_promotion
4  view_promotion

5 view_promotion

0 page_view

Performance

Memory

Security

Application

G-X0081L2C6Y

RE +1ms

RE +1Ims

RE

RE +1ms

RE +1ms

RE

G-BYJS5WXWNP

RE +1ms

Lighthouse WASP dataslayer Waaila

Analytics Debugger

Overview

Measurement Id G-VRPPWMG63E3

G. Signals Enabled
Regional Data Collection
Custom Endpoint Wy
SGTM (X
Consent Mode G1M

Endpoint: regionl.analytics.google.com

v Event Parameters

page_type
content_group

consents

(PROTO SE GA4 DATA NEROVNAJI DATUM V BACKENDU)

Session Id

Sessions Count

Is Session Enganged
Client ID

is Conversion

Eng. Time

homepage

homepage

fun~granted~~ana~granted~~ads~granted

02 B2

@
¥ OB

X
1693386648453.0j6nqc
D
str
str
str

»



STRUKTURA
GA4 UCTU



NOVA STRUKTURA UCTU, JINA STRUKTURA KONFIGURACNICH POLOZEK

GA3 GA4 (FREE VERZE)
PROPERTY VIEW ACCOUNT PROPERTY

All accounts > MeasureDesign testova

Q Tr y searching “Week over Week Growth of Sessions” .l AnalythS easureDeSign GA4 demO - O\ Try searching "how to activate Google signals”

ACCOUNT

accounts KEA CZ Rezervace plan..

Al 43 / ]
00 Analytics  AllWeb Site Data ~

f ADMIN USER ADMIN USER

Account I -+ Create Property (Ul -+ Create View Ascoimd + e Property + Create Pro ty

©
® B8 >

MeasureDesign testovaci ucet v IKEA CZ Rezervace planovani (UA-183432124-1) v All Web Site Data v
MeasureDesign testovaci ucet v MeasureDesign GA4 demo (374572172)
-3
i Account Settings [v/| GA4 Setup Assistant |'_-| View Settings N
b Be [b Account Settings || Setup Assistant
. G
aes Account Access Management | Property Settings aos View Access Management Q
» N
™ =2+ Account Access Management | Property Settings
v M Y AllFilters =2+ Property Access Management M Goals
Y All Filters 2os Property Access Management
) Account Change History » Tracking Info )‘\.h Content Grouping
— ) — D) Account Change History == Data Streams
J TrashCan ) Property Change History ¥ Filters - -
Dd Data Deletion Requests “=| » Channel Settings J§ TrashCan ,‘JJ Events
PRODUCT LINKS W Ecommerce Settings 1 Conversions
= | Google Ads Links
Dd lculated Metrics BETA =
Calculated Metri o= Audiences
B AdSense Links
PERSONAL TOOLS & ASSETS ,
1o Custom definitions
{_71 Ad Exchange Links =|= Segments
& » Data Settings
Z All Products Annotations — S
il Multi-Channel Funnels Settings T, Datalmport
Postbacks
-~| Custom Channel Grouping BETA = Reporting Identity
N’ ?» Audience Definitions
' Custom Alerts X .
2, . i : ’, Attribution Settings
)d » Custom Definitions
0 {v] Scheduled Emails -
- =) 2> His Vv
)d Data Import ) Property Change History
L o " Qavad Rannrte

==

Data Deletion Requests

DebugView

PRODUCT LINKS

ol

Google AdSense Links



NOVA STRUKTURA UCTU, JINA STRUKTURA KONFIGURACNICH POLOZEK, VSE NOVE NASTAVIT

ODFLITROVANI INTERNICH IPCEK (DATA STREAMS - DATA STREAM - CONFIGURE TAG SETTINGS - DEFINE INTERNAL TRAFFIC)
NOVE PROPOJENI S ADS/DV360/SEARCH CONSOLE

NOVE NASTAVENI AUDIENCI PRO REKLAMNI SYSTEMY

NOVE NASTAVENI KONVERZI (GA4 NEMA CILE)

NOVE NASTAVENI CHANNEL GROUPS



NA GO SI DAT
POZOR PRI
ZALOZENI GA4
PROPERTY




PREDDEFINOVANE KOLEKCE REPORTU

) Analytics

< Back

/ @ @ ©

Property creation Business details Business objectives Data collection

Choose your business objectives

For reports that are personalized to your business,
select the topics most important to you.

! Generate leads ]
A8 Analyze visitor metrics and attract new customers

b Drive online sales
|/ [

Analyze purchase behavior and get more sales

Q Raise brand awareness D

Spread the word about your business

[:J« Examine user behavior D

Learn how people use your site or app

" Get baseline reports
LC« Multiple types of reports (this option can't be combined
o with other options)




PREDDEFINOVANE KOLEKCE REPORTU - POKUD JSTE SI ZALOZILI UCET BEZ “LIFE CYCLE” TAK BUD VYPUBLIKOVAT
“LIFE CYCLE” NEBO ALESPON TYTO E-COMMERCE REPORTY

accounts > MeasureDesign testova

Al
A Analytics  4agt2 ~

Q

Try searching "Users overview"

ﬂ Reports snapshot
D Type Name Creator Last modified | Template Collection Description
@ Realtime
_ - D Eg Drive online sales overview Drive online sales overview Business objectives s
Business objectives
v Drive online sales Business 4 - .
[:l @ Ecommerce purchases Ecommerce purchases S . Item purchases by views, cart activity, and revenue. .
@ objectives, Life cycle
3 Overview
D @ P . P . Business .
romotions romotions S , :
Ecommerce purchases objectives,Life cycle
Promotions ,
: ) Business .
D @ User purchase journey User purchase journey obiectives Life | .
. ectives Life cycle
User purchase journey J
o= L : L _ ) Dashboard overview of user count and the sources, .
User [] - Acquisition overview Acquisition overview Life cycle _ _ , A :
mediums, and campaigns by which you acquired users.
» User Attributes _ :
. L ) User count by medium, along with engagement, event- .
D @ User acquisition User acquisition Life cycle A _ e
» Tech count, conversion, and revenue metrics.
A o . . ) User count by source/medium, along with engagement, o
] Traffic acquisition Traffic acquisition Life cycle , , :
event-count, conversion, and revenue metrics.
o= . . . Dashboard overview of user engagement with your ®
[:] =0 Engagement overview Engagement overview Life cycle i ) ) .
business from the perspective of engagement time (ses...
_ Event count by event name, along with total users that .
] Events Events Life cycle ) :
triggered the event, event count per user, and revenue pe...
(] Conversions Conversions Life cycle :
) Web pages and app screens by total views, number of .
[] fm Pages and screens Pages and screens Life cycle _ , :
users who viewed each page/screen, average engagem...
i i ) Landing Page by Views, New users, Conversions, and .
[] o Landing page Landing page Life cycle :
Total Revenue.
=) N : L _ ) Dashboard of ecommerce activity from the perspective of .
[] g3 Monetization overview Monetization overview Life cycle , y Persp :
revenue, purchases, items, and coupons.
[:| @ In-app purchases In-app purchases Life cycle Product purchases by quantity and revenue.
O Library
[:] @ Publisher ads Publisher ads Life cycle Ad performance by impressions, clicks, and revenue.



DULEZITE POLOZKY V
NASTAVENI




JAZYKOVE NASTAVENI CZ/EN

All accounts > MeasureDesign testova

)l Analytics MeasureDesign GA4 demo ~ A8 g R L A R All accounts > MeasureDesign testova..
. - Iry searching "where ¢
A0 Analytics  pMeasureDesign GA4 demo - Q Ty searching

: LW -+ Create Property I v l
MeasureDesighflestovaci icet v MeasureDesign GA4 demo (374572172) n A D I N U S E R

Ql Setup Assistant

>
o
Q
Q
—

%)

2ma Accoflit Access Management 7] Property Settings
Y Al F|"rs 2os Property Access Management

Edit User Settings

‘\:I' Account Change History Data Streams

i Trash Can qE Events
K Conversions
Edit My Account information
QAO Custom definitions
© » Data Settings Email address: vasek jelen@measuredesign.cz
T, Datalmport

Language: English (United States) ~

<<B Reporting Identity

‘e, Attribution Settings

Default date range: 7 Days v

‘\_) Property Change History

Dd  Data Deletion Requests Q Visit your Google account settings to edit your email a

é DebugView

PRODUCT LINKS

¢ # Google AdSense Links

© 2023 Google | Analytics home | Terms of Service | Privacy Policy | [] S¢

EN: LEPSI NABIDKA POKUD NECO HLEDAM (GOOGLE/CHATGPT), VYSVETLIVKY, GOOGLE NAPOVEDA, INSIGHTS..



PRODLOUZENI RETENCE DAT

. All accounts > MeasureDesign testova.. . .
N Analy’ucs MeasureDesign GA4 demo ~ Q. Trysearching "Users overview"
ADMIN USER

JeivE -+ Create Property

MeasureDesign GA4 demo (374572172) User and event data retention

® 8 2

& E| Setup Assistant

%)

You can change the retention period for data you send that is associated with cookies, user identifiers, or advertising identifiers. These controls don't affect most standard

, reporting, which is based on aggregated data. Changes to these settings take effect after 24 hours. Learn more about data retention settings

1| Property Settings

, Event data retention (® 2 months -
.e. Property Access
WS Management
. Reset user data on new ac 2 months v/
== Data Streams

14 months

@

Events
Cancel

Conversions

Rr,

Audiences

Do

Custom definitions

®® « Data Settings

Data Collection
Data Retention
Data Filters

Channel Groups

PO EXPIRACI - DATA NEBUDOU DOSTUPNA V GA4 EXPLORATION, ALE BUDOU DOSTUNA V STANDARDNICH REPORTECH A API REPORTECH (DATASTUDIO APDO.)



NASTAVENI REPORTING IDENTITY

.|| Analytics

ADMIN

ZENEAl -+ Create Property

MeasureDesign GA4 demo (374572172)

S

i

e T @ il

o
obP

((

All accounts > MeasureDesign testova...

MeasureDesign GA4 demo ~

USER

Setup Assistant

Property Settings

Property Access
Management

Data Streams

Events

Conversions

Audiences

Custom definitions

w Data Settings

Data Collection
Data Retention

Data Filters

Channel Groups

Q, Try searching "Users overview"

Reporting Identity

Determines which methods Analytics uses to associate events with users. Learn more

How would you like to identify your users?

Blended
®

This identity evaluates: user ID, Google signals, device ID, modeled data.

Observed
O

This identity evaluates: user ID, Google signals, device ID.

O Device-based

This identity evaluates: device ID only. Your reports may only reflect a subset of users.

Save Cancel

@ 2 inactive methods v
® 1 inactive method v
v

SHOPGAMP WORKSHOP

VASEK JELEN | MEASUREDESIGN | VASEK JELEN@MEASUREDESIGN.CZ



ROZDILY MEZI GA3 A GA4 DATY - STREDNE VELKY ESHOP S PARALELNIM MERENIM (04/2023)

Pocet uZivatell
Pocet uzivatelu GA3 Pocet uzivatelu GA4
ata za 04/2023 42 994 54 8/2
Pocet navstéy
PocCet navstév GA3 PocCel navstiéev GA4

ala za 04/2023 55127 /0 760




ZAPNUTI GOOGLE SIGNALS

All accounts > MeasureDesign testova..

MeasureDesign GA4 demo ~

Q. Try searching "Users overview"

) Analytics

ADMIN USER

JEStvll -+ Create Property

MeasureDesign GA4 demo (374572172) Google Slgnals data collection

® 8 2

< Setup Assistant @ Advertising Features have been upgraded with the activation of Google signals: collect cross-device data, and remarket to users across devices. Get started

%)

1] Property Settings

Analytics features are being enhanced to help you better understand your customers across devices using Google data.
.e. Property Access When you choose to activate Google signals, Google Analytics will associate the visitation information it collects from your site and/or apps with Google information from
— - - 3 - . - # - - - - # - - 2
Management accounts of signed-in users who have consented to this association for the purpose of ads personalization. This Google information may include end user location, search
history, YouTube history, and data from sites that partner with Google—and is used to provide aggregated and anonymized insights into your users' cross device behaviors. By
=~= Data Streams enabling these features, you acknowledge you adhere to the Google Advertising Features Policy, including rules around sensitive categories, have the necessary privacy
disclosures and rights from your end users for such association, and that such data may be accessed and/or deleted by end users via My Activity.
@ Events
=1 Conversions
Granular location and device data collection _ /|
2= Audiences
A a o . . .
no Custom definitions Advanced Settings to Allow for Ads Personalization
& « Data Settings
QA S——
Data Collection User Data Collection Acknowledgement

Data Retention

Data Filters

GOOGLE SIGNALS: POKUD CHCETE POUZIVAT DEMOGRAFICKE REPORTY, NEBO POUZIVAT GA4 AUDIENCE V ADS



DROP PO ZAPNUTI GOOGLE SIGNALS

M  Reportssnapshot O+ User acquisition: First user source / medium @ ~ +
@ Realtime
Life cycle A
@ New users by First user source / medium over time
v Acquisition
@ Overview

User acquisition
Traffic acquisition
» Engagement
» Monetization

Retention

User A

» User Attributes 01 03 05 07 09 11 13 15



POZOR NA SAMPLING A DATA TRESHOLDING

Ceska Sporitelna > Ceska sporitelna (GA4

Analytics 360 ESAS (web + store) €3 ~ A0yl el
Reports snapshot 0 All Users Add comparison =+ Demog raphICS OverVIGW B

A

Realtime
0 Source/Medium traffic A -~ Q All Users Add comparison -} Unsampled report
&

-
E-commerce A .
Add filter -+
Unsampled report
» E-shopy P P
@ This report is based on 100% of available data
Firmy A Total users by Session source
» Web (@ Including estimated user data Th . n
resholding applied
As of May 15, 2022, Analytics is estimating data U v b C
» Store at'e micsing die 1o factare sich as caakie S€ers y Country
that's missing due to factors such as cookie ‘
consent. Learn more F'his report has thresholding applied and only
Life cycle N —_— returns data in Analytics (reports, APIs, and data
: : exports) when the data meets the Nmum
reouicition 7 Thresholding applied | exports) when the data meets the minimum
9 aggregation thresholds. Learn n ‘
Google Analytics has applied thresholding to one .
Acquisition overview or more cards in this report and will only display
T =~ the data in the cards when the data meets the L NO gdata ave
Source/Medium traffic minimum aggregation thresholds. Learn more
Caceinn ramnainn traffis T—— \// /\

(GOOGLE SIGNALS) DATA TRESHOLDING -SKRYVANi VYSLEDKU (RADKU) V REPORTECH S MALYMI POCTY USERS
NEBO S USERS KTERI NEDALI SOUHLAS

DATA SAMPLING - NAPOCTAVANI VYSLEDKU ZE VZORKU MENSIHO NEZ 100%



GOOGLE SIGNA MALE WEBY, MALO KONVERZI
DATA DBH/E

DBA/EN MODEL WEBY KDE SE KOMBINUJE B2B A B2C
BLENDED IDENTITY



NASAZENI



PRIMO VV KODU WEBU (GTAG)

ZAPNUTI MERENI V CMS (SHOPTET)

POMOCI DATALAYER + GTM




EVENT DATA MODEL

Event name + 4 Event count Total users

786,187 140,301

100% of total 100% of total

1 page_view 4§ (u_ S S .. 305,424 122,019
2 197,643 97,693
3 127,610 107,244
4 111,406 102,928
) 23,471 10,674
6 15,253 8,776
7 1,359 678
8 1,333 605
9 889 407
10 415 271

AUTOMATICKE EVENTY
ECOMMERCE EVENTY

SHOPGAMP WORKSHOP VASEK JELEN | MEASUREDESIGN | VASEK JELEN@MEASUREDESIGN.CZ



64 RECOMMENDED EVENTS

For online sales

We recommend these events when you want to measure sales on your site or app. They're
useful for retail, ecommerce, education, real estate, and travel. Sending the events
populates the Ecommerce purchases report. To learn more about these events, see Measure
ecommerce  for your website. View Measure ecommerce (app) @ for events in your app

project.

Event

add payment info
add shipping info
add to cart

add to wishlist
begin checkout
purchase

refund

remove from cart
select item
select promotion
view cart

view item

view item list

view promotion

Trigger when a user...

submits their payment information during checkout
submits their shipping information during checkout
adds items to their shopping cart

adds items to their wishlist

begins checkout

completes a purchase

receives a refund

removes items from their shopping cart

selects an item from a list of items or offerings
selects a promotion

views their shopping cart

views an item

views a list of items or offerings

views a promotion on your website or app

https://support.google.com/analytics/answer/9267735?hl=en



ZAPNUTI MERENI V CMS

... Shoptet Hledat objednavky, produkty nebo zédkazniky Q

@ Zakladni pfehled A > Propojeni > Google > Google Analytics

= Objednavky

@ Produkty

Google Analytics

29 Zakaznici

[X Pokladna Analytics Ads Nakupy Search Console Tag Manager Recenze

(@ Shoptet Pay

Google Analytics je nastroj, ktery vam umozni ziskavat statisticka data o uZivatelich vaseho webu. Diky této sluzbé je mozné
% Vzhled a obsah sledovat aktudlni i historickou navstévnost, chovani uzivatell a jejich vlastnosti; konverze, prodeje a dalsi. Nastaveni propojeni je

také nutné pro plinou funkénost nékterych statistik, které mate k dispozici v administraci e-shopu. Pfi vyuZitl sluzeb Google l Google Ana IYt|CS

Analytics dochazi k pfenosu osobnich dat do USA. Vice informaci naleznete v ndpovédé.
QI Marketing

oo Propojeni

Shoptet Doplitky [~ Nastaveni

, o ODPOJIT GOOGLE ANALYTICS UCET
Spravce Dopliku

Socialni sité _
Google Analytics 4
XML feedy
Vybrany Géet G-LNOYCO4GWJ | 284909100
Aukro
Arukeresé
Balikobot

SHOPGAMP WORKSHOP VASEK JELEN | MEASUREDESIGN | VASEK_JELEN@MEASUREDESIGN.CZ



MERENI POMOCI GTM
DATALAYER




MERENI POMOCI GTM

All accounts > Asklepion
. mn : h
« &) TagManager eshop.asklepion.cz ~ & Searchworkspace 0 : 8
Workspace Versions Admin GTM-56KNSRR  Workspace Changes: 0 Preview
o We have updated the Google Tag Manager Use Policy & Terms of Service. By continuing to use Google Tag Manager, you agree to these updated terms. Review Terms Dismiss

CURRENT WORKSPACE

Default Workspace > Tags Q @ Hew
Name T Type Firing Triggers Folder Last Edited

m Overview Adform_addToCart Custom HTML Medialni 2 years ago

B Tags Adform_purchase Custom HTML Medialni 2 years ago

(@ Triggers Adform._visit Custom HTML @ page_view_window_loaded Medialni 2 months ago

dak Variables FB basic pixel Custom HTML @ page_view_window_loaded Medialni 2 months ago

Bm Folders FB pixel objednavkovy lead CZ Custom HTML Q DL_ purchase Medialni 2 years ago

O Templates FB pixel viecollection Facebook Pixel @ page_view_window_loaded Medialni 2 hours ago

SHOPGAMP WORKSHOP VASEK JELEN | MEASUREDESIGN | VASEK JELEN@MEASUREDESIGN.CZ



OBJEKTOVY DATALAYER

JEDNOTLIVE POLOZKY (STRANKA, UZIVATEL) JAKO
OBJEKTY

o e sty 1 ZPRISTUPNIT V DL MAXIMUM DAT. PRO SOUGASNE

clean_page path: "/spolecnost/o-nas”

Adpir | BUDOUCI USE CASES
DATALAYER JAKO PRIMARNI ZDROJ 1ST PARTY DAT

NEJEN PRO GA, ALE | PRO MEDIALNI PUBLIKA, DMP
APQD.

b
"C740944"

"lef7f65e-815b-46c2-aeab-b2ed431e7154",
ccccccc tant”,




SHOPTET DATALAYER

&« C & https://feshop.asklepion.cz/produkty_asklepion/ B h v B ?in "l'ﬂ ® ® B 0D G v ©aewm & n 40O 3
® 76 [E] caa ™ Mail [[J TL & Data& Analytics Calisthenics & GD & ACC @ BQautomation ¥ MDwiki EXP JiY Adobe EC & BigQuery @ sSQL 4l GA € GTM £ Cookies ¢ DS W GYM @ Altrans Al ¥, Bard () Adform
ASKLEPID ASKLEPIO
it b
CLEANDENT GEL LASEROVA GELOVA MASKA ASKLEPIO 250 ML LASEROVA GELOVA MASKA ASKLEPIO 500 ML
Skladem Skladem Skladem
Predchazejte parodontitidé a vzniku zubniho Le Masque de Laser Asklepio neboli laserova gelova Le Masque de Laser Asklepio neboli laserova gelova
kazu spravnym &iSt&nim zubl a pouzivanim maska je legendarni vysoce hydrataé&ni maska, maska je legendarni vysoce hydrataéni maska,
vhodnych produktl pro dezinfekci dutiny Gstni. ktera diky svému unikatnimu sloZeni na bazi ktera diky svému unikatnimu sloZeni na bazi
NaleZitou hygienu pfi prevenci i akutnich obtizich zajisti hydrogenuhli¢itanovych aniontd vyuziva jen télu vlastni hydrogenuhli¢itanovych aniontd wyuziva jen télu vlastni
vyrobky z obsahem chlorhexidinu, latkou vysoce latky a vlastni regeneracni schopnosti organismu, pri latky a vlastni regeneracni schopnosti organismu, pri
ucinnou proti velkému mnoZstvi chorcboplodnych kterych je vyloucena toxicka a alergicka reakce. kterych je vyloucena toxicka a alergicka reakce.
zarodky, jako jsou bakterie, viry i plisné. r
‘&
1ttps://eshop.asklepion.cz/laserova-gelova-maska-asklepio-500-ml/f
‘s [0 Elements Console Sources Performance insights J{ Network Performance Memory Application Security Lighthouse WASP dataslayer Waaila  Analytics Debugger 01 633 :
— i
#1 https://eshop.asklepion.cz/produkty_asklepion/ X
GTM/GTAG ar
Yo All dataLayers v dataLayer Tags Variables
2V addToCart el ¥ Message { > ¥ Model { «

eld: 15

¥ ecommerce: { 2

#11 event wp add_IO_Cart nel) {} +3778.2'\J cunencycode: "CZK".
N n ¥ add: [ /
#10 gtm.load 42‘1'51“3’ vO: {5
+38350 id: "570",
R Sn-com eld: 12 name: "Laserovi gelovd maska Asklepio 250 ml",
#8 fbloaded +377.6.Q ca'tegory: "Produkty Asklepion”,
eld: 11 price: 1896,
#7 config - G-LNOYCO4GWJ -» {.} RTEE } quantity: |
}
#5 default_consent *31765';’ event: "addToCart"
< . O }
5) 0
#4 consent - default > {.} FRRIE

» shoptet: {pageType: "category”,currency: "CZK" » currencylnfo: { .. } .language: "cs", projectld: 3
» cookie_consent: { marketing: "granted”, analytics: "granted"},

> gtm: {start: 1693342145325},

event: "addToCart",

fbpixel: "loaded",

» ecommerce: {currencyCode: "CZK".p» add: [ . |}

HTTPS:/DEVELOPERS.SHOPTET.COM/SHOPTET-TOOLS/DATA-LAYER/

»

SHOPGAMP WORKSHOP
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GA4 OFICIAL DATALAYER TEMPLATE

dataLayer.push({ ecommerce: null }); // Clear the previous ecommerce object.
datalLayer .push({
event: "purchase
ecommerce: {
transaction_id: "T_12345",
value: 25.42,
tax: 4.99,
shipping: 5.99,
currency:. "USD",
coupon: "SUMMER_SALE",
items: |

HTTPS:/DEVELOPERS.GOOGLE.COM/ANALYTICS/DEVGUIDES/COLLECTION/GA4/ECOMMERCE?CLIENT_TYPE=GTM



REPORTY
MOZNOSTI+INTRO




GA4 ROZHRANI - REPORTS+EXPLORE
GA4 APl - DATASTUDIO
GOOGLE BIGQUERY




Ceska Sporitelna > Ceska spofitelna (GA4)

A Analytics 360 CSAS (web + store) B3 ~

) Anusers " Ad

Source/Medi
@ Explore Addmm+
@ Advertising
A Total users by !

SHOPGAMP WORKSHOP VASEK JELEN | MEASUREDESIGN | VASEK JELEN@MEASUREDESIGN.CZ



TRAFFIC DIMENZE

SESSION SOURCE/MEDIUM

SOURCE/MEDIUM | FIRST USER SOURCE/MEDIUM

SOURCE/MEDIUM



GA4 DIMENZE NAVSTEVNOSTI

SESSION...NECO - POHLED V RAMCI NAVSTEVY
FIRST USER...NECO - POHLED NA PRVNI ZDROJ PRI AKVIZICI NOVEHO NAVSTEVNIKA
SOURCE/MEDIUM - DIMENZE PRO VYHODNOCOVANI KONVERZNICH EVENTU

Select dimensions Q.

All 14 Predefined 10 custom 4

Session source / medium

First user source / medium

Source / medium




KONVERZNI EVENTY - DUDLU

@ As of August 2023, Analytics updated its behavioral modeling method. This change may show slightly different numbers of estimated users.

All accounts > Dudlu

Al Analytics  pydiy - GA4 - Shoptet napo...~ = X Trysearching “add web stream’

ADMIN USER

= &

Property -+ Create Property

Dudlu — GA4 - Shoptet napojeni gtag (3... @ - Last 28 days Aug 6 - Sep 2, 2023 ~ 0
Compare: Jul 9 - Aug 5, 2023

(O

(— Setup Assistant

A
x y
' i g

ﬁ Property Settings Conversion Events Network Settings

. Conversion name 4 Count % change Value % change Mark as conversion |®

== Data Streams

objednani 265 J 4.0%
8 Events
1 Conversions purchase 146t 1.4% 103392 ¢t 8.7% :

2= Audiences
A al
0o Custom definitions

» Data Settings

((

-

Data Import
=B Reporting Identity
2, Attribution Settings

é DebugView

SHOPGAMP WORKSHOP VASEK JELEN | MEASUREDESIGN | VASEK JELEN@MEASUREDESIGN.CZ



KONVERZNI EVENTY - CSAS

a Sporitelna > Ceska spofitelna (GA4)

N Ana]ytics 360 CSAS (web + store) EB -~ Q. Try searching "add web stream”

~ ADMIN USER
] Property
o Last 28 days Aug 6 - Sep 2, 2023 ~ 0
CSAS (web + store) (298.. (ED) Compare: Jul 9 - Aug 5, 2023

Ay

A%

< /| Setup Assistant
Conversion Events Network Settings liJ New conversion event

Property Settings

Conversion name 4 Count % change Value % change Mark as conversion (?)

Subproperty Management
application

- Data Streams

application_started_ufo

J5 Events

- . calculator_interaction
—J Conversions

P .
o= Audiences form_submit - .
A Custom definitions . ‘

0o intention_submit

~——= P Data Settings
lead_submit

Expanded data sets

mkt|agr_lead|Firmy
Data Import

“<E1 Reporting Identity mkt|agr_lead|Hypoteky

"2, Attribution Settings mkt|agr_lead|Investice




SESSION SOURGE/MEDIUM VS
SOURCE/MEDIUM

POROVNANI
REPORTL



SESSION SOURCE/MEDIUM

3 As of August 2023, Analytics updated its behavioral modeling method.

Dudlu - GA4 - Shoptet napojeni gtag

A Analytics | pydiy - GA4 - Shoptet napoi...

|E) Variables

EXPLORATION NAME:
202309 VJ ShopCamp part...

Custom
;\‘ May 12 - Jun 10, 2023 v
BECA
i+ US

:* Direct traffic

:: Paid traffic

:: Mobile traffic

:* Tablet traffic

DIMENSIONS

:: Event name

:: Country

GOOGLE / CPC - 11 TRANSAKCI

X

£83 Settings X

TECHNIQUE

Free form v

VISUALIZATION

: Event name

.. Session source/
" medium

-+ Drop or select dimension

START ROW

This change may show slightly different numbers of estimated users.

Q. Try searching "where did my users come from"

@ Session sourc.. ¥ 6 G +

Event name
Totals
1 purchase
2 purchase
3 purchase
4 purchase
5 purchase
6 purchase
7 purchase
8 purchase
9 purchase
10 purchase
11 purchase
12 purchase
13 purchase

Dismiss Learn more

L)
2

S ¢ & 2 O -

Session source / medium +Event count

179
google / organic 77
seznam / organic 21
(direct) / (none) 18
(not set) 18
google / cpc 1
heureka.cz / referral g
jemnamotorka.blogspot.com / referral 6
bing / organic 4
|.facebook.com / referral 2
product-widgets.shoptet.imagineanything.cz / referral 2
teapot.sk / referral 2

centrum.cz / organic

cse.google.cz / referral

SHOPGAMP WORKSHOP

VASEK JELEN | MEASUREDESIGN | VASEK JELEN@MEASUREDESIGN.CZ



SOURCE/MEDIUM

As of August 2023, Analytics updated its behavioral modeling method. This change may show slightly different numbers of estimated users. Dismiss Learn more
Dudlu - GA4 - Shoptet napojeni gtag .
I . Try searching "where did my users come from" : 2
Al Analytics Dudlu - GA4 - Shoptet napo;... Q Try g Y = 9
. . o)
|& Variables X {83 Settings X e e Source/medium ¥ G + S 2 & & O -
. " .
Y PLORATION NAME. TECHNIQUE Source / medium Event name Conversions
202309 VJ ShopCamp part...
Free form - Totals 179
custom VISUALIZATION
May 12 - Jun 10, 2023 A 1 google / organic purchase 77.NM
o /\/ O .
o 2 direct) / (none urchase 29
seouents N . (t o (direct) / (none) p
3 seznam / organic purchase 20
us = ®
4 google / cpc purchase 18
it Direct traffic
5 heureka.cz / referral purchase 9
RGN GOSN —
:: Paid traffic 6 product-widgets.shoptet.imagineanything.cz / referral purchase 8.88
-+ Drop or select segment S
. 7 bing / organic purchase 4
:: Mobile traffic o
ROWS 8  teapot.sk / referral purchase 2
it Tablet traffic - , -
i Source / medium 9  yahoo / organic purchase 2
ve . ) 1.66
DIMENSIONS + 21 Event name 10 |.facebook.com / referral purchase i

:: Event name _ _
-+ Drop or select dimension

:: Country START ROW

GOOGLE / CPC - 18 TRANSAKCI

SHOPGAMP WORKSHOP VASEK JELEN | MEASUREDESIGN | VASEK JELEN@MEASUREDESIGN.CZ



GA4 REPORTY
REPORTS + EXPLORATION




OTAZKA 1: CHCI VEDET, KOLIK NAVSTEVNiKU PRISLO NA MUJ E-SHOP A Z JAKYCH ZDROJU PRISLI

A4 ¥’ Y 4 A4 4

OTAZKA 3: CHCI VEDET, JAKE ZDROJE MI PRINASI OBJEDNAVKY JEDNOTLIVYCH PRODUKTU

OTAZKA 4: CHCI VEDET JAKE POLOZKY SI NAVSTEVNICI DAVAJI DO KOSIKU VS. JAKE NAKUPUJI

OTAZKA 5: CHCI VEDET, JAKE ZDROJE MI PRINASI PRVONAKUPUJICI



CAST REPORTS




OTAZKA 1: CHCI VEDET, KOLIK NAVSTEVNIKU PRISLO NA MUJ E-SHOP A Z JAKYCH ZDR0JU PRISLI

OTAZKA 3: CHCI VEDET, JAKE ZDROJE MI PRINASI OBJEDNAVKY JEDNOTLIVYCH PRODUKTU



OTAZKA 1: CHCI VEDET KOLIK NAVSTEVNiKU PRISLO NA MUJ WEB A Z JAKYCH ZDR0JU PRISLI

REPORTS — ACQUISITION — TRAFFIC ACQUISITION

ccounts > Dudiu

All a¢
A0 Analytics  pydiu - GA4 - Shoptet napo... -

Reports snapshot

@ Realtime

A

Life cycle
<
@

* Acquisition

(% Overview
User acquisition
Traffic acquisition

* Engagement
Overview
Events
Conversions
Pages and screens
Landing page

* Monetization
Overview
Ecommerce purchases
In-app purchases

Publisher ads

O +

Traffic acquisition: Session source / medium A -

Search

10

Session source / medium ~

google / organic
heureka.cz/referral
seznam / organic

(direct) / (none)

google / cpc

facebook / cpc

bing / organic
m.facebook.com / referral
Im.facebook.com / referral

heureka.cz / referral

Q Try searching "Web overview'

4 Users

150,799

100 ) tola

95,868

24,812

18,052

4,756

4,320

2,448

975

769

538

371

Sessions

168,682

0% of total

105,625

24,449

20,073

5,492

4862

2,843

1,046

875

639

421

.

Engaged
essions

v

116,784

§

84,344

146

17,365

4,054

4,062

2,262

947

663

474

350



OTAZKA 2: CHCI VEDET, JAKE STRANKY MAJI NEJVETSI NAVSTEVNOST

REPORTS — ENGAGEMENT — PAGES AND SCREENS

All accounts > Dudlu

Dudlu - GA4 - Shoptet napo...~

0 Analytics
n Reports snapshot
@ Realtime
Life cycle

* Acquisition
@ Overview

User acquisition
Traffic acquisition

*+ Engagement
Overview
Events
Conversions
Pages and screens

Landing page

QO + Pages and screens: Page path and screen class A -

(. Search

Page path and screen class

1 /

2 /vyhledavani/

3 /stiraci-plakaty/
4 /hracky-pro-deti/
5 /plysaci/

6 /pro-zdravi/

7 /objednavka/krok-1/

Try searching "Web overview"

” + v Yiows

250,119

100% of tota
4,378
3,538
3,350
3,263
3,217
2,959

2,887

+

Users

126,880
100% of tota

1,794

934
1,747
1,062
1,757
1,857

2,064

Yowe pet

1.92
3.07
1.83
1.59

1.40

Average
engagement time

Om 13s
Om 56s
Om 21s
Om 43s
Om 30s
Om 32s

Om 29s



OTAZKA 3: CHCI VEDET, JAKE ZDROJE MI PRINAS{ 0BJEDNAVKY JEDNOTLIVYCH PRODUKTU

REPORTS — MONETISATION — ECOMMERGE PURCHASES

Al Analytics  pydiu - GA4 - Shoptet napo... -

Traffic acquisition

»~ Engagement

Cl iry searching Web overview

0 + Ecommerce purchases: temname @ ~ +

M
0 Overview Q. plakat

Events

conversions
Q

Pages and screens

Landing page 1 Stiraci plakat -
* Monetization 2 Stiraci plakat -
Overview 3 Stiraci plakat -

Ecommerce purchases

&9

In-app purchases Stiraci plakat

W

ltem name ~

Stiraci plakat -

+ J ltems viewed

877

2.89% of 1ota

100 napadu pro stastny Zivot 190
100 napadd na rande raznymi zpusoby 185
100 véci co musite zazit 90
100 vécl, co délat s rodinou B8
100 véci co v Zivoté stihnout - Bucket list 74

Items added to cart

= O

Last28days AprS-May2,2023 v [ <

Rows per page: 100~ 1-34 of 34

Items purchased ltem revenue

15 KES,534.00
' 1lols L. /9% of 1ols
| K&439.00
2 Kc83B8.00
3 K&657.00
1 KC399.00
0 K&0.00

e



DALSI VYBRANE ECOMMERCE REPORTY
¢ al Analytics  Dudia~ GAa- ¢ SLEDOVANi TRENDU OBJEDNAVEK + ZDROJE

ﬂ » Generate leads

» Drive online sales

@ » Raise brand awareness

@ » Examine user behavior

& e e 4 DETAILPRO NAKUPY POLOZEK (ZOBRAZENI, PRIDANI DO KOSIKU, NAKUPY, REVENUE}
oo page ¥ USER POHLED - NAKUPNI FUNNEL

Publisher ads

Promotions



CAST EXPLORE



OTAZKA 4: CHCI VEDET JAKE POLOZKY SI NAVSTEVNICI DAVAJI DO KOSIKU VS. JAKE NAKUPUJI

OTAZKA 5: CHCI VEDET, JAKE ZDROJE MI PRINASI PRVONAKUPUJICI



EXPLORATION REPORTY - ITEMS VIEWED VS ITEMS PURCHASED

) Dudlu - GA4 - Shoptet napojeni gtag .
..l Analyt|cs Dudlu — GA4 - Shoptet napoj... Q. Trysearching "users from USA last week"

=) Variables X £83 Settings X e Items viewed ... ¥ G +
SEGMENIS -y .
............ o Item name ltems viewed  ¥Items purchased
: US
Totals 19,138 535

VISUALIZATION

B G ~ & 1 Dotykové bubliny 30 150

:: Direct traffic

+ Paid traffic

START ROW

2 Tetovaci sada 38 20
:i Mobile traffic 3 Plastovy dvoucestny ventil na kohoutek 4 15
s . 4  Litovel Cerny citron alko 0,5 | (CENA ZA 6 ks) 47 12
 Tablettrafiic SEGMENT COMPARISONS
5 Sponka s rOzi - cervena 7 11
-+ Drop or select segment —

DIMENSIONS + 6  Samopal cerny 5 8
:: Event name ROWS 7  Antistresovy obliéej FACEBALL 47 7
‘ i1 Country :: Item name 8 Jackery Explorer 500 Power station - brasna 69 5
: + D ek dl , 9  Celenka Pindoufi 2 .

‘ 2 Device category : rop or select dimension . -
10 Détska sada pribord - naradi 1 4

: First user medium

SHOPGAMP WORKSHOP VASEK JELEN | MEASUREDESIGN | VASEK JELEN@MEASUREDESIGN.CZ



ITEMS VIEWES VS PURCHASED

. Dudlu - GA4 - Shoptet napojeni gtag .
J' Analytics Dudlu - GA4 - Shoptet napoi... Q, Try searching "users from USA last week"

|E) Variables X £83 Settings X e Items viewed .. ¥ ° +
SEGMENITS + .
............ Item name ltems viewed  ¥Items purchased
Free form -
i+ US
VISUALIZATION Totals 19,138 535

:* Direct traffic

Gg ~ .°° 1 Dotykové bubliny 30 150
:: Paid traffic

START ROW

- ————————— -

@ 2 Tetovaci sada 38 20
i Mobile traffic 3  Plastovy dvoucestny ventil na kohoutek 4 15
. 4  Litovel Cerny citron alko 0,5 | (CENA ZA 6 ks) 47 12
= Tablettraftic SEGMENT COMPARISONS
5 Sponka s rizi - cervenda 7 11
-+ Drop or select segment -

DIMENSIONS + 6  Samopal cerny 5 8
l :: Eventname ROWS 7  Antistresovy obli¢ej FACEBALL 47 7
| i1 Country :: Item name 8 Jackery Explorer 500 Power station - brasna 69 5
: 4D et dl , 9  Celenka Pindoufi 2 s

l 2 Device category : rop or select dimension . —
10 Detska sada priboru - naradi 1 4

** First user medium

SHOPGAMP WORKSHOP VASEK JELEN | MEASUREDESIGN | VASEK JELEN@MEASUREDESIGN.CZ



EXPLORATION REPORTY - SESSION SOURCE/MEDIUM OF FIRST TIME PURCHASERS

oV

Z

Dudliu

Analytics

|£) Variables

SEGMENIS

:* Direct traffic
+ Paid traffic

:: Mobile traffic

:* Tablet traffic

DIMENSIONS

:: Event name

:: Country

i Device category
i First user medium

: |tem name

Dudlu - GA4 - Shoptet napo;...

-1—

- Shoptet napojeni gtag

£83 Settings

Free form

VISUALIZATION

-+ Drop or select segment

ROWS

.. Session source/
" medium

:: Session campaign

-+ Drop or select dimension

% R B

START ROW

X n a First time purc.. ~

Session source / medium

10

Totals

google / organic
seznam / organic
(not set)

(direct) / (none)
heureka.cz / referral
bing / organic
google / cpc
google / cpc
google / cpc

|.facebook.com / referral

Q, Trysearching "users from USA last week"

+

Session campaign

(organic)

(organic)

(not set)

(direct)

(referral)

(organic)

TZ - PLA - PMAX #ROAS
TZ-PLA - PMAX #CMAX
TZ - PLA - PMAX #CPA

(referral)

v First time purchasers

144

63

19

18

15




SEGMENTY



SEGMENT EDITOR

X  Build new segment

Create a custom segment

Select the type of segment you want to create

2, User segment

For example, users who have previously purchased a
product.

Use areference

Prebuilt audience suggestions for you to consider.

General

2. Recently active users

Users that have been active in a recent period

) 7-day inactive users

Users who were once active, but have not been active
for the last 7 days

Shopping Templates

FT) Session segment 8 Event segment

For example, all sessions originating from Campaign For example, all events that took place at a particular
A location.

2. Predictive

\“\ Non-purchasers

Users that have not made a purchase

$ Purchasers

Users that have made a purchase

@ 7-day inactive purchasers

Purchasers who were once active, but have not been
active for the last 7 days

SHOPGAMP WORKSHOP

VASEK JELEN | MEASUREDESIGN | VASEK_JELEN@MEASUREDESIGN.CZ



PREDDEFINOVANE ECOMMERCE SEGMENTY

Use areference

Prebuilt audience suggestions for you to consider.

General Shopping Templates . Predictive
% Leads = Billable users (©) Registered users
Users that are potential business leads Users that have registered a form of payment Users that have been registered

\‘( Cart abandoners =_, Wishlist users Y= Checkout starters
Users that added items to their cart without Users that added items to a wishlist Users that have started checking out without
purchasing purchasing

Q_ Item searchers Q| Item viewers
Users that have searched for something Users that have viewed a specific product

SHOPGAMP WORKSHOP VASEK JELEN | MEASUREDESIGN | VASEK JELEN@MEASUREDESIGN.CZ



PREDIKTIVNI PUBLIKA

Use a reference

Prebuilt audience suggestions for you to consider.

General

Shopping

Templates

Analytics builds predictive audiences based on behaviors such as buying or churning. Learn more about predictive audiences

2. Predictive

}/: Likely 7-day purchasers }/,’ Likely 7-day churning users },: Predicted 28-day top spenders
Users who are likely to make a purchase in the next 7 Active users who are likely to not visit your property in Users who are predicted to generate the most revenue
days the next 7 days in the next 28 days
ELIGIBILITY STATUS ELIGIBILITY STATUS ELIGIBILITY STATUS
@O Noteligible touse @ ® Noteligibletouse ® @ Noteligible touse @

}/: Likely first-time 7-day purchasers 2’,’ Likely 7-day churning purchasers
Users who are likely to make their first purchase in Purchasing users who are likely to not visit your
the next 7 days property in the next 7 days
ELIGIBILITY STATUS ELIGIBILITY STATUS
@ Noteligible touse @ ® Noteligibletouse @

SHOPCAMP WORKSHOP VASEK JELEN | MEASUREDESIGN | VASEK.JELEN@MEASUREDESIGN.CZ



SOURCE OF PURCHASERS

Dudlu - GA4 - Shoptet napojeni gtag
Dudlu — GA4 - Shoptet napoj Q, Trysearching "users from USA last week"

X §83 Settings X 0 G ° e sessions from.. v -

TECHNIQUE Segment Purchasers Totals
mp sim... Session source / medium Sessions ¥ Sessions
Free form -
Totals 1,159 1,159
- VISUALIZATION 100.0% of total 100.0% of total
+ G% ~ ’oo 1 google / organic 432 432
@ 2 search.google.com / referral 113 113
3 seznam / organic 113 113
4 (direct) / (none) 102 102
SEGMENT COMPARISONS —
5 (not set) 100 100
2 Purchasers ® —
6 google / cpc 61 61
Drop or select segment
+ P 9 7 email.seznam.cz / referral 38 38
PIvVOT 8 |facebook.com / referral 35 35
First column v 9  tagassistant.google.com / referral 26 26
- 10 tomas-zahalka.oncollabim.com / referral 21 21

I Cacelinn entirra |/

SHOPGAMP WORKSHOP VASEK JELEN | MEASUREDESIGN | VASEK JELEN@MEASUREDESIGN.CZ



GA4 DEMO
ECOMMERCE
ACGOUNT




GA4 ECOMMERCE DEMO UCET

>

7 & https://support.google.com/analytics/answer/6367342?hl=en#zippy=%2Cin-this-article

| cal G Mail [[J TL &% Data & Analytics Calisthenics & GD & ACC @ BQautomation ¥ M
All accounts > Demo Account

Analvtics _ Q, Try searching "users from USA last wi
yticsHelp | @ Describe your issue Al Y GA4 - Google Merch Shop ~
Access the demo account O
To access the demo account, click one of the three links at the end of this section. When you Home
click a link: m
+ If you already have a Google account, you're prompted to log in to that account.
+ If you don’t have a Google account, you're prompted to create an account and then log in. @ Users Event count Conversions N
When you click a link below, you agree to let Google perform one of two actions related to your 2 6 K 6 4 3 K 6 O K 1
Google account:
@ T13.5% 18.6% T48% 1
+ If you already have a Google Analytics account, we will add the demo account to your ’ ' '

Analytics account.

+ If you don’t have a Google Analytics account, we will create one for you in association with

your Google account, and then add the demo account to your new Analytics account. /\
The demo account is available from the account selector in Analytics where you select pars

----------
.............
_______

organization and account links.

The demo account counts against the maximum number of Analytics accounts you're permitted / I
to create under a single Google account. The current maximum for Google Analytics is 2000 o

Analytics accounts per Google account.

Access the demo account, which contains three properties, by clicking one of the followin

links based on the property you would like to access first. You can change to the other, 27 28 29 30
properties at any time by using the account selector. Aug

« Google Analytics 4 property: Google Merchandise Store (web data) @ ~ = Last 7 days = = Preceding period

+ Google Analytics 4 property: Flood-It! (app and web data) @

« Universal Analytics property: Google Merchandise Store (web data) @ Last 7 days w

See below to learn more about what data these properties contain. You can remove the demo
account at any time.

URL: HTTPS:/BIT.LY/3R6V1)4

SHOPGAMP WORKSHOP VASEK JELEN | MEASUREDESIGN | VASEK JELEN@MEASUREDESIGN.CZ



DATASTUDIO
ECOMMERCE
TEMPLAIE




https://supermetrics.com/template-gallery?
page=1&search=&destination=12532&utm_source=toolkit&utm_medium=referral&utm_campaign=toolkit&utm_ adgroup=toolkit



MERENI BEZ
COOKIES




NASAZENI COOKIE LISTY - POKLES NAMERENYCH DAT

R, +420 604 600 444 (Po-P3 8-18:30h) X PRIHLASIT

.. Shoptet COUMIME  CENIK  SABLONY  REFERENCE PODPORA  KONTAKT VYZKOUSE|TE OBJEDNEJTE

———

Nekonecne
moznosti )y 4
pro vas e-shop } 19

e = = 3 - N

Zadejte pouze vas e-mail

b,"'

.
¥

. W = ll,L $ “' '

We use cookies to personalise content and ads, to provide social media features and to analyse our traffic. We also share information about
.. your use of our site with our social media, advertising and analytics partners who may combine it with other information that you've provided to
them or that they've collected from your use of their services.

Powered by Cookiebot Show details )

by Usarcentrics



MAM SOUHLAS - MERIM ZMERIM JEN

(GA, MEDIA, DMPAPOD) . NAUSTEVNIKY SE

* SOUHLASEM

" (NEVIM KOLIK TO

JE Z CELKOVEHO
POCTU)

NEMAM SOUHLAS - NEMERIM
VUBEC




MUZU MERIT VSE, ALE BEZ SOUHLASU NESMIM:
ULOZIT NA STRANE UZIVATELE IDENTIFIKATOR
PREDAT DATA S NiM SPOJITELNA TRETi STRANE




MERENI BEZ COOKIES - SCHEMA

GA4 DATASET SE SOUHLASEM

MAM SOUHLAS
_ GOOGLE BIGQUERY REPORTY
0o PAGEVIEW - HOMEPAGE
, USER XY
Z0BRAZENI
HOMEPAGE
NEMAM SOUHLAS
~ »

PAGEVIEW - HOMEPAGE

USER-XY

GA4 ANONYMNI DATASET



MERENI BEZ COOKIES - UKAZKA REPORTU KOMBINUJICI DATA SE SOUHLASEM A ANONYMNI DATA

.| 243,140 ¢ 133,097 98,856

$ -10%

All Page Views (anonymous) Page Views (consent only)



‘ m Q Search ﬁ :: = > ‘?‘ g ¢

Home My Network Jobs Messaging Notifications Mew For Business v Advertise l

Z Editarticle il View stats @ View post |

\
Pageviews Konverze - lead
Pocel Ragerews PoCiy Rageviews Pocet leadovech koovers  Pocet leadovych koaverd)
Vachow ndvstewvnio weby Navitevnia se souhlasemn Vaichni navstevnci weby Navitevnct se souhlasem
(anonymizovany dulaset) (phy dataset) (AnOfymizovany datsse) (plery Aalaset)

3,230477 2,231,454

Jak meérit weby i bez cookie listy |

Vasexlaien 3 articles
= Lead Analyst & Co-Founder at MeasureDesign |

April 21 2022

HTTPS:/BIT.LY/43UIXTU
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URGHIN TRACKING MODULE



URGHIN PARAMETRY V ROCE 2005

UTM SOURGE
UTM MEDIUM
UTM CAMPAIGN
UTM TERM
UTM CONTENT




DOSTUPNE VS. POZADOVANE PARAMETRY

UTM SOURGE ? PRODUKT

UTM MEDIUM ? DATUM/CAS
UTM CAMPAIGN ? PUBLIKUM

UTM TERM ? FAZE REKLAMY

UTM CONTENT ? BRAND / NONBRAND



HACKING UTM PARAMETRU

https://www.kosiK.cz

2utm source=seznam

&utm medium=cpc

&utm _campaigh=

3284-363-44 7c OBSAH-RMK-
NAKOUPILI-

TEXT display rmk nobrand no no all
&utm content=RMK+-+15-30+dni


https://www.kosik.cz

UTM_ID
UTM_SOURCE
UTM_MEDIUM

UTM_CAMPAIGN
UTM_TERM
UTM_CONTENT
UTM_SOURGE_PLATFORM
UTM_CREATIVE_FORMAT

UTM_MARKETING_TACTIC



C
G cal

& https://support.google.com/analytics/answer/109179527hl=en#zippy=%2Cin-this-article

M Mail [[J TL &% Data & Analytics Calisthenics & GD @ BigFunctions & ACC

nalytics Help Q, Describe your issue

H

Seecustom=campangnaata

Add utm parameters to URL

You can add the following parameters to your destination URLs:

* utm_id: Campaign ID. Used to identify a specific campaign or promotion. This is a required
key for GA4 data import. Use the same IDs that you use when uploading campaign cost data.

* utm_source: Referrer, for example: google, newsletter4, billboard

* utm_medium: Marketing medium, for example: cpc, banner, email

* utm_campaign: Product, slogan, promo code, for example: spring_sale

i ——

f, * utm_source platform: The platform responsible for directing traffic to a given Analytics
| property (such as a buying platform that sets budgets and targeting criteria or a platform
| that manages organic traffic data). For example: Search Ads 360 or Display & Video 360.

_ ———— —_————————

—

* utm term: Paid keyword

* utm content: Use to differentiate creatives. For example, if you have two call-to-action
links within the same email message, you can use utm_content and set different values for
each so you can tell which version is more effective.

. E—— s —_— —

| * utm creative format:Type of creative, for example: display, native, video, search

| @® utm creative format is not currently reported in Google Analytics 4 properties.

* utm marketing tactic: Targeting criteria applied to a campaign, for example:
remarketing, prospecting

@ utm marketing_ tactic is not currently reported in Google Analytics 4 properties.

Each parameter must be paired with a value that you assign. Each parameter-value pair then

“ contains campaign-related information.

Link: https://support.google.com/analytics/answer/10917952?hl=en#zippy=%2Cin-this-article

SHOPGAMP WORKSHOP
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All accounts > Dudlu

.|| Analytics

ﬁ Reports snapshot
@ Realtime
Life cycle A

Q

¥ Acquisition
@ Overview

User acquisition
Traffic acquisition

+ Engagement
Overview
Events
Conversions
Pages and screens
Landing page

» Monetization

Retention

User A
» User Attributes

» Tech

M Librarv

Dudlu - GA4 - Shoptet napo... ~

0+

Traffic acquisition: Session source platform A -

Q_ Try searching "property ID"

14 21 28 04
May Jun
® Manual @ Google Ads
Q_ Search...
i," =
¥ Users Sessions Engaged Average
sessions angagemant
time per
session
141,335 160,947 123,266 Om 42s
100% of total 100% of total 100% of total Avg 0%
1 Manual 116,703 131,770 118,324 Om 40s
2 (not set) 25,439 26,009 3,334 Om 57s
3 Google Ads 1,667 1,863 1,683 Om 42s

4K

2K

SHOPGAMP WORKSHOP

VASEK JELEN | MEASUREDESIGN | VASEK_JELEN@MEASUREDESIGN.CZ



UTM_ID A BIGQUERY ADS ISSUE

https://www.shoptet.cz/?utm_id=CZE_SHO ADS 1 ACQ_DO&gclid=CjwKCAjwp6CkB..............

<« - C 8 https://www.shoptet.cz/?utm_id=CZE_SHO_ADS_1_ACQ_DO&gclid=CjwKCAjwp6CkBhB_EiwAIQVyxVFIO5vgbCRoDEfowiYj14W5301ITXHkyAQoy5SW.. G &

® 76 [3] cal ™M Mail [[J TL % Data & Analytics Calisthenics & GD & ACC @ BigFunctions % MDwiki EXP [[J AdobeEC & BigQuery @ SQL 4l GA &

. . Shoptet CO UMIME CENIK SABLONY REFERENCE PODPORA KONTAKT

Kliknete

anikejt
Zadejte pouze vas e-mail
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REPORTS

Analytics 360 | RSAS (web 1 store) @B ~ 2 - | o : (

Reports snapshot o + Events A ~ + Custom 1 Aug - 31 Aug 2023 ~ EJ C<: AN

O Real-time

A

E-commerce o
A
&

» E-shopy Total users by Event name over time

O

» Acquisition
v Engagement

Engagement overview

Pages and screens

FITKO page_version

DEAP clickg Rows per page 8oft8

Conversions Event name + J Total users Event count Event count per user Total revenue
» Products store_desktop
» Products store_go

Retention ' mkt|lead_clickG_app started|store|UFO

(=1

- " 2 mkt|lead_clickG_app started|store|FUNSEL
. 3 ct|lead_clickG_app started|store|SPOR U
» Landing Pages 3 mkt|lead_clickG_app started|store|SPOR U
- - : ct|lead_clickG_app started|store| KONSO
»  Search Console < mkt|lead_clickG_app started|store| KONSC
5 mkt|lead_clickG_app started|store| PNK
se .

6 mkt|lead_clickG_app started|store|INV

» User Attributes

-~

mkt|lead_clickG_app started|store|K

» Tech

8 mkt|lead_clickG_app started|store|FIR NE
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GA4
MODELOVANI




MODELOVANI V PRIPADE
ZAPNUTE “BLENDED"
REPORTING IDENTITY

POROVNANI
REPORTL




4 MEASURE
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MUDELOVANI V GM PREHLED
GM RUZHRANI

nts > Dudlu_§ -~
1 < _§ Analytics Dudlu — G A

A rome - EXPLORE - DOMODELOVANA DATA POUZE VE

— . ———————

_» REPORTS - DOMODELOVANA DATA

I | FREE FORM REPORTU (TABULKA) V
| @ eooe ———» (OSTATNICH REPORTECH (FUNNEL. COHORT
| @ soewss | REPORT) NEDOMODELOVANA DATA

GA4 AP ——» DOMODELOVANA DATA

Google —» NEDOMODELOVANA DATA
BigQuery




POROVNANI POCTU USERS V REPORT (DOMODELOVANA DATA)

NN

A

O

Q

»

R -

»

»

»

) All accounts > Dudlu
Analytics
Reports snapshot

Realtime

Life cycle A
Acquisition
Engagement
Overview
Events
Conversions
Pages and screens
Landing page
Monetization

Retention

User A
User Attributes

Tech

Dudlu - GA4 - Shoptet napo... ~

O+

Events: Event name A -~

——

——

14

May

@ view_promotion @ page_view @ user_engagement @ session_start @ first_visit

Q_ Try searching "property ID"

28

Q_ Search...
Event name ¥ Event count
1,946,571
100% of total
1 view_promotion 1,119,593
2 page_view 326,514
3 user_engagement

4 j* se;sion starth |
5 #-first visit : | 12,855
6 view_item 19,138
7 add_to_cart 1,327
8 view_item_list 991
9 begin_checkout 390
10 select_content 310

04
Jun

— e
0

Total users

141,485
100% of total

111,907

122,895

11,074

676

582

279

219

first_visit

Last 28 days May 14 - Jun 10, 2023 ~

0 200K 400K 600K

w

Rows per page: 10

Event count per user

13.77
A'\'g 0%

10.02
2.66
1.99
1.17
1.06
1.73
1.96
1.71
1.40

1.42

800K

Goto: 1

Total revenue

K€130,451.17
100% of total

K¢0.00

K¢0.00

Kc0.00

K¢c0.00

K¢0.00

K¢0.00

K¢0.00

K¢c0.00

K¢0.00

K¢0.00

1 l“/‘



POROVNANI POCTU USERS VE FUNNEL REPORTU (NEDOMODELOVANA DATA}

Dudlu — GA4 - Shoptet napojeni gtag

« .l Analytics  Dygiu - GA4 - Shoptet napoj.. & T searching ‘Insights’

- Y © v -

Exploration Name:

il 202306 VJ Shoptet partner.. Step | Step £ SRS
Session start 100%  page_view 99.3% add_to_card
MAKE OPEN FUNNEL ) |
@ Custom 97K
May 14 - 10, 2023 v
nd Jun 10,20 SEGMENT COMPARISONS
€
SEGMENTS + Drop or select segment
48K
UsS
STEPS *
Direct traffic ’/ d
Session start Abandonment rate Abandonment rate
Paid traffic B 702 0.742% B 93K 99.5%
page_view
Mobile traffic .
Step Users (% of Step 1) Completion rate Abandonments Abandonment rate
add-to‘card T i S ————— e —————
Tablet traffic | 1. Session start 94,672 (100%) | 99.26% 702 0.74%
BREAKDOWN 2. page_view 93,970 (99.26%) 0.51% 93,492 99.49%
DIMENSIONS -+
Drop or select dimension 3. add_to_card 478 (0.5%)
Event name
Rows per 5 -
Gender dimension
Country
. SHOW ELAPSED TIME »
Device category
First user medium NEXT ACTION

SHOPGAMP WORKSHOP VASEK JELEN | MEASUREDESIGN | VASEK JELEN@MEASUREDESIGN.CZ



POROVNANI POCTU USERS V BIGOUERY (NEDOMODELOVANE)

= Go gle Cloud e* DudluCZ = ] Search (/) for resources, (
@ Explorer + ADD < @ - X @ Untitled2 ~ X @ events_20230610 ~ X (@ *Untitled3 ~ X
- 1 @ Untitled 3 m B)SAVE v+ +#®2 SHARE v (0 SCHEDULE v ¥ MORE ~
. ‘ Q. Type to search © |
1 SELECT count (distinct user_pseudo_id) FROM "dudlucz.analytics_308470066.events_2023%
Q Viewing workspace resources. 2 where event_date between "20230514° and "28238610°
SHOW STARRED ONLY
-
v dudlucz 7 @
®© » -9 External connections : Query results
_ v [] analytics_308470066 W i
e . JOB INFORMATION RESULTS JSON EXECUTION DETAILS EXECUTION GRAPH
|&@ events_ (88) @ :
) o |& events_intraday_(2) 9% 3 i o v /4
1 92770
2 » [] shoptet W3

SELECT count (distinct user_pseudo_id) FROM "dudlucz.analytics_308470066.events 2023%"
where event_date between '"20230514" and "20230610"

SHOPGAMP WORKSHOP VASEK JELEN | MEASUREDESIGN | VASEK JELEN@MEASUREDESIGN.CZ



POROVNANI DOMODELOVANYCH A NEDOMODELOVANYCH DAT NA VELKE GA4 360 UCTU

DOMODELOVANA DATA

GA4 Interface
(data driven model)

Total users

10.266,011 3 428 489

session source/medium Sessions ~

(direct)/(none) 3,770,151
google/organic 2,411,737
ssssss /organic 1,297,208
google/cpc 624927
bing/organic 333,875

NEDOMODELOVANA DATA

BigQuery
(raw data)

Sessions (unique_sessioniD) Total users (user_pseudo_id)

7,364,054 2,685,532

BQ session source/medium unique_sessioniD ~
(direct)/(none) 4,323,986
google/organic 1,207,667
ssssss jorganic 746,274
google/cpc 333,635

bing/organic 139,206



Z Editarticle ol View stats @ View post

BQ session sources &

Sesswons (unique_sessioniD) Total users (user_pseudo_id)
7,364,054 2,685,532
BQ session source/medium unique_sessioniD ~ 1
(drect)/(none) 4324353
googhe/ Organs 1.207.766
sernam organ 746313
Qoogle/ cpc 333667
DG O GaruC 139214

GA4 - vyvhodnocovani kampani v
Google BigQuery

Vasek Jelen .
3 articles

w. Lead Analyst & Co-Founder at MeasureDesign

June 6, 2023

BIT.LY/430MYEU
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& Untitled audience

@ Provide a short description

@ Include users when:

Event name v

And

+ Add condition group to include

{3 Add group to exclude

+ Add filter

i= Add sequence to include

[/ Help center Cancel Save

Additional audience settings

MEMBERSHIP DURATION

O

30 days

O Set to maximum limit

AUDIENCE TRIGGER

+ Create new

One of your filter definitions is not
complete.

Summary

USERS IN THIS AUDIENCE

6

35.3% of all users

INCLUDE EXCLUDE

6 -

VYHODNOCOVANI KAMPANI V GA4, SHOPTET MEET-UP
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